-. 


seh | 


THE NATIONAL MAGAZINE OF RECREATION IN BUSINESS AND INDUSTRY 


eon Se stag ai mat : 
i 4 ' pe ie ¢ 
¢ Ky ‘ 
ey ‘ 2 wee: 
o% a Sa A 
ts a sda 
E ) ie 
o vn . 
4 Ms se 
4 ; tae 
=) 
* a A 
“ Sapte ° 
r Bee 
ag 


Let's be 


< 


q 





uble about 








ee 





" , 
¥ 


oct OW TO HANDICAP HORSESHOES page 10 > Be “i 
OLE-IN-ONE TOURNAMENTS — page 15 — 3 ie 
MOAT CLUBS RACE TO POPULARITY page 18 yf, i i af 
AT'S YOUR SOFTBALL 1Q?. . page 20 P ines 








| 





we in rh lel : a 














REGISTER 
in ADVANCE 


for 
NIRA’S 
19th ANNUAL 
CONFERENCE 
and EXHIBIT 


MAY 22-25, 1960 © 


* Sheraton-Cadillac 
Hotel 


Detroit, Michigan 
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Program OUTLINE 





Sunday, May 22 





8:30 a.m. Church Services 








19th ANNUAL NIRA 


CONFERENCE and EXHIBIT 


MAY 22-23-24-25, 1960 


Monday, May 23 


Exhibit Hall Opens 








Tuesday, May 24 


Exhibit Hall Opens 








Exhibit Hall Opens 























9:00 a.m. Church Services 
$$ —$__—__—_____—_4 + 
10:30 a.m. Registration 
= = a 
Noon Exhibit Hall Opens 


were bene ee ee ee 


General Session 1 


Official Welcome 
International Welcome 
Music In Industry 


Panel Sessions 


. How to Evaluate Your Vending 


Program 


. Recreation Responsibilities in 


Pre-Retirement Planning 


. Recreation Facilities for the 


Small Company 


. City Industrial Recreation Council 


Clinic 






Panel Sessions 


1. Travel Service Checklis 
2. My Problem Is (quiz) 





Exhibits 


Exhibits 


Exhibit Hall Closes 





NIRA Luncheon 
Franklin L. Orth, NRA 
“Industry—Top Gun in New 

Leisure Age” 


General Motors Luncheon 


Dr. R. C. S. Young (speaker) 


Past Presidents Award | 


Helms Award 
NIRA Tournament Award 



























































2:00 p.m. Opening Session re oe Exhibits Register for voting 
Dufty Daughterty, MSU Coach ti 
Michigan Bell Children’s Chorus — 
— — -_— = ee ——— EE a io 
3:00 p.m. Exhibits Ford Assembly Line Recreation in Specific Industries Annual Meeting 
a a wick ae re a a iain mine Aenea: Heavy Manufacturing 
4:30 p.m. Panel Sessions Ford Tour 2. Food and Drug Election of Officers 
1. Recreation Programs for Compa- 3. Oil, Steel, Non-Ferrous Metal 
nies with under 2,000 Employees 4. Chemical, Textile 
2. Better Bowling for Industry 5. Electronics, Communications 
3. Team and Program Insurance 6. Non-Manufacturing 
6:00 p.m. Exhibit Hall Closes Reception—Ford Rotunda Exhibits close Buses leave for Canadian Tow 
. - Royal Canadian Mounted Police 
7:00 p.m. Welcome Reception (German Band) Setidion i Joy ena nee Dinner (open) Essex Ct. Scottish Bagpipes 
Buses return to hotel , . NIRA Banquet and Floor Shor 
8:30 p.m. Chevrolet Glee Club Regional Caucuses Tigers vs. Yankees (optional) Elmwood Casino, Windsor 









































nonin ‘ Afternoon Evening 
W a Sun. Registration Welcome, general session NIRA Reception 
wed Mon. Greenfield Village Ford Tour Ford Dinner 
PROGRAM Tue. Open Det. Edison Boat Club Open 
Wed Card Party Luncheon, fashion show NIRA Banquet 








Register in advance 









REGISTRATION FEES: 


NIRA Members (Company and Branch) 
Non-members of NIRA 
Wives (members and non-members ) 





(make checks payable to the National Industrial Recreation Assn.) 





® For best accommodations 
® Time saver on opening day 


$40.00 
$50.00 
$20.00 


Dinner 














DEADLINE FOR ADVANCE REGISTRATIONS — MAY 1 








® Listing in the conference directory 


(it helps us and it helps you!) 


YOUR REGISTRATION INCLUDES: 


Sunday Reception 
Monday NIRA Luncheon 
Monday Ford tour and 


Tuesday General Motors 
Luncheon 


Wednesday NIRA Luncheon 


MAIL TODAY: Your reservation card and check. Your choice of hotel accommodations. 


NIRA Banquet & 

Floor Show 
Conference Program 
Conference Proceedings 
Registration Badge 
Door Prizes 













ory 





Get the most 
for your money 


and their 
morale! 





hooting is rapidly becoming an important part of many com- 


hy recreation programs. The reasons are simple: convenience, 
tconomy, participation. If land is available, a shooting program 
can be established at little cost, on a “bring your own gun” 
basis, if necessary. Employee interest runs high because any 
ype of shooting is naturally exciting. In addition, it’s not overly 
lime consuming or expensive. Employees can shoot for an hour 

so and still get home to an early supper. Hunters have a 


| WINCHESTER | 


] TRADEMARK 


OLIN MATHIESON « WINCHESTER-WESTERN DIVISION + NEW HAVEN 4, CONN. 


an pg me 











place for off-season practice, and experienced shooters naturally | 
become the beginner's teachers. Teams and interteam competi- | 
tion quickly follow. Morale skyrockets. | | 
| | 
| | 





| 
Whether you're thinking of a rifle or pistol range, or trap and ] 
skeet fields, write to our Shooting Promotion Department for | ] | 
helpful information. Trained specialists will help you decide {| 
on the facilities and program best suited to your aims. 
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Modern management recognizes 
that satisfying off the job as well as 
on the job needs of employees is 

a personnel relations function 


As I think of the importance of a good recreation pro- 
gram to the success of the entire personnel relations func- 
tion, [ can’t help but look back with tremendous satisfac- 
tion at the great progress that personnel programs have 
made since their mere and simple beginnings. 

A great deal of this progress can be attributed to the 
relatively recent introduction of employee recreation activi- 
ties into the personnel program. In retrospect and in due 
recognition of the progress that has been made in this 
area, let us take a brief look at early personnel administra- 
tion. 

As recent as the 20’s and 30’s, the personnel function 
was looked upon by management simply as a means of 
hiring people. There were no programs for the administra- 
tion of wages and salaries, no attention to the safety of 
employees and no consideration for his medical and in- 
surance needs. With this concept of the personnel function, 
naturally, it was unheard of to think of the recreational 
needs of the employee. 

But let’s get back to today and take a look at the make-up 
of modern personnel administration. It is generally common 
for the personnel function to consist of such activities as 
employment, control of wages and salaries, labor relations, 
insurance and benefit programs, safety and medical. As we 


RECREATION MANAGEMENT, APRIL 1950 





examine each of these areas, we see that all are designed 


to satisfy the employee’s wants and needs on the job. 

But modern management, recognizing that satisfied em- 
ployees are their most important asset, now recognize that 
the employee also has wants and needs off the job, and that 
these needs must be satisfied if he is to be an efficient and 
stable worker. 

The off the job needs of the employee must be integrated 
into the personnel program, and this is being done today 
through the introduction of employee recreation programs. 
Such programs are proving to be an invaluable aid to 
management in carrying out the personnel relations fune- 
tion. 

The advantages of such a program begins with the em. 
ployment interview process and continues through the em. 
ployee’s entire service with the company. Outlining the 
recreation program to the interviewee gives him a feeling 
that the company has a sincere interest in its employees. 

It follows then that an effective employee recreation 
program can contribute much toward good personnel aé- 
ministration, and, after all, the basic objective of any 
personnel program is to establish harmony within the work 
ing force. Effectively administered employee recreation can 
do much toward this end. 

Like so many other areas of personnel relations, it is 
often difficult for us to get across to our management the 





effectiveness of employee recreation and what it can mean 
to the business. This is largely due to the fact that we are 
dealing with people and specifically on matters that are 
away from the job. Therefore, the results of our job be. 
come quite intangible. 


This accounts for the fact that we may often feel we are 


not receiving quite enough support for our programs. Ii 


isn’t that management is not sold on employee recreation— 
they know it is good, but the real effectiveness of the pro- 
gram is not always discernible to them. As directors of 


employee recreation, what can we do about this problem? 


1. We can point to the company’s turnover and absentee 
rates. If morale is good, the turnover rate will be 
low. However, this approach is not flawless inasmuch 


as other factors enter in. 


2. We should take every advantage of every opportunity 


to inform management of the effectiveness of indi 


vidual activities that make up the program and show 


how each has helped improve morale. 


3. We should get executives and supervisors to partici 


pate in employee activities. 
There are other ways, and it becomes a challenge to 
to find more effective means of selling the recreation pro 


gram to management if we are to get the support we need 


E. W. Stupa 


Personnel Relations Manage 
Avco Corp., Research & Advanced Developmen 
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APRIL COVER—-Human interest photos 
show highlights of the company picnic 
at British Columbia Electric, Van- 
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Canada, and West Point 


Manufacturing Company, West Point, 
Ga. Cover design by Leo Rotelli. Photo 
credits: page 10, Delco Radio, Div. 
General Motors Corp.; page 15, Na- 
tional Golf Foundation. 


reation Association’s 19th annual Con- 
ference and Exhibit at Detroit, May 
22-25. This issue will include the com- 
plete conference program plus a 
wrap-up of all the events you won't 
want to miss. 


BOWLING RESULTS 
Complete coverage of the 13th annual 
National Industrial Bowling meet. 


YOUTH BASEBALL 

How many firms have generated em- 
ployee and community good will 
through the sponsorship of youth base- 
ball teams. 


Copyright 1960 by the National Industrial Recreation Association 
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CONTESTS BASED ON SKILL OR LUCK 


Fasten a plug, with hooks removed, to the 
line of an inexpensive rod and reel. Con- 
testants cast at an old tire placed on the 
ground 40 feet away. Draw circle 1 yard out 
and another 2 yards out from the tire. Score 
5 points for bullseye in tire, 3 for hitting 
inner circle, and 1 point for outer circle. 
Give each contestant five tries. High score 
wins. 


(1) From 25 feet, men have 5 shots, women 
7, to chip teed-up balls into garbage can 
tilted slightly toward player. Use #7 iron: 
provide canvas backstop for safety. (2) Con- 
testants chip from 25 yards to golf putting 
cup marked by flag and surrounded by con- 
centric 1, 2, 5 and 10 yard circles. Score 
holed shot 20, 1 yard circle 10, 2 yards 5, 
5 yards 3, and 10 yards 1. 


Throw pie-plates or dishpans for distance or 
accuracy. 


Tie old tire to limb of tree. Give each con- 
testant five chances to pass football through 
hole or to hit the tire. Bullseye counts 10, hit 
counts 5. 


Contestant takes off one shoe, puts on a large 
slipper, and kicks it as far as she can. Best 
for girls, but good for laughs with any group. 


Picnic decathlon. Use 5 to 10 point-making 
games of skill or luck. Players proceed from 
one game to another adding up points scored 
on each. Highest total is picnic champion. 
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POOL OF GAMES AND STUNTS 


Best for boys and girls. Leader in center has 
boxing glove attached to long rope. Con- 
testants form circle, leader swings glove in 
large arc. Touched contestants are elimi- 
nated. 


Old faithful is particularly successful at 
picnics. Give contestants a list of common 
objects to acquire. Work in couples or 
groups of three or four. Booby prize to losers. 


Child’s event. Scatter generous quantity of 
paper-wrapped candy kisses in an area hav- 
ing grass high enough to cover kisses, At 
signal, kids look for candy, keep what they 
find. Boy and girl finding most get prize. 
Eliminates rough and tumble of the 
“scramble” events. 


Little girls decorate dol! buggies. Variations 
for wagons, tricycles, etc. will include boys. 
Prizes to most attractive, original, funny, etc. 


Give each contestant three soda crackers to 
be eaten any way desired. First one to 
whistle is the winner. Easier to judge in 
large groups than other type eating contests. 


Only the boss knows until he announces its 
age. Winner gets the tie; boss gets a new 
one. Later, boss awards winner more ap- 
propriate prize. 


Many possibilities. Everyone entitled to guess 
number of pennies in jar, seeds in water- 
melon, cherries in pie, weight of company 
official, ete. 


Oldest, youngest, tallest, shortest, largest 
family, oldest bachelor, kid with most 
freckles, fanciest hairdo, biggest feet, etc. 
Announce prize categories in advance of 
picnic. 
































Let's 
be 
sensible abopn 


Through the years, certain picnic events have become tacks 
traditional because they happen to be easily organized ang Al 
enjoyable to watch. But some of these old-time fixtures have § man 
an appalling history of accidents—most of them minor, but§ for a 


accidents nevertheless. 


not f 


For example, the three-legged race in which contestants} are b 
stand side-by-side and near legs are tied together, hap Le 
caused many a strained or broken ankle. Many a skinned§ those 
nose or more serious wound has been the result of a spillf never 
during a “wheelbarrow” race. Even the well known sack fun, 1 
race can lead to nasty tumbles. Th 

There is no necessity for events of hazardous nature aif But t 
a company picnic. Wholly satisfactory substitutes are avail-§ suspe 
able as indicated by the suggestions on these pages. great 

Remember, a picnic injury can cause many complicag Th 
tions: (1) possible resentment and ill-will by the injuredf event 
employee and his family, (2) lost production time in thef spéci. 
plant on ensuing work days, and (3) lost respect in thef clude 
recreation director's ability to plan successful events. Th 

Another fact to keep in mind is that, generally speaking} sider: 
picnickers are not in proper physical condition for extra} appeé 
strenuous endeavor. The urge to excel, to keep in there} the p 
fighting, to be the hero, has brought about many heart at- eager 








CLOWNS, like this gay fellow at Armco Steel’s (Middletown,) PRIZ 
Ohio) picnic, liven up the festivities as well as being very use-f Pleni 
ful in organizing and starting the day’s events. is all 
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bopmpany Picnics 


tacks and cases of heat prostration. 

Along this line, fat man races are bad. Just because a 
man looks strong, don’t judge him necessarily in condition 
for a tug-of-war. Some events are suitable for children, but 
not for adults; youngsters know how to fall; adult bones 
are brittle. 

Let’s be sensible in selecting picnic events by choosing 
those with maximum safety margins. The picnickers will 
never know the difference, and they'll have just as much 
fun, whether participating or watching. 

The events listed here have that safety margin built in. 
But they also include the necessary ingredients of comedy, 
suspense, skill, luck and plain fun that make the picnic the 
greatest participant activity in industrial recreation. 

This list can’t be all-inclusive; the number of picnic 
events is unlimited and each one can be varied to suit the 
spécial needs of your group. If one of your favorites is ex- 
cluded, that doesn’t mean it is not recommended. 

The important point is to provide for safety and be con- 
siderate of your picnickers. A well-planned program will 
appeal to every one, including the painfully bashful child, 
the proud but easily embarrassed adolescent and the over- 
eager but over-weight athlete. 


PRIZES, especially for children, are a major part of any 
Picnic, but can bring tears if improperly handled. This family 
s all smiles at British Columbia Electric picnic, Vancouver. 








EVENTS FOR COUPLES 


Each woman has lipstick and, on signal, 
starts “decorating” partner until second 
signal, Award prizes for most hideous job. 
Plan consolation prizes for men and be sure 
to have cold cream and towels ready. Stage 
on platform where everyone can see. 


WATER Fill balloons with water and give one to each 

BALLOON couple. Partners stand 5 feet apart to start. 
Balloon is thrown back and forth, one pace 
backward being taken by each contestant 
between throws. Last couple with unbroken 
balloon wins. 


NECKTIE . At starting signal, men run to women part- 

RACE ners and hand them a necktie. Woman must 
tie it around man’s collar, then the pair run 
back arm-in-arm to finish line. Prize for first 
to finish and best-tied tie. 


SIR WALTER Man partner has two “cloaks” (pieces of 

RALEIGH RACE burlap) which he places alternately in front 
of woman partner as she steps from one to 
the other. Woman stepping on ground dis- 
qualifies herself and her partner. 





IDEAS FOR RACES 


Children’s event. Stick lollypops in ground 
50 feet from starting line. Children race to 
lollypops, grab one and race back. First boy 
and first girl to finish win prizes, others keep 
their lollypops. 


Contestants race 25 yards to paper bag, blow 
it up, pop it, race back to starting line. No 
fudging, each bag must be broken. 


something to every participant with an extra 
prize to the winner. 


Two teams. Leader of each given fan, with 
which he must fan balloon, placed on floor 
or ground, around a given point and back to 
starting line, where second team member 
takes fan and repeats. First team through 
wins, 


LOLLYPOP 

RACE 

BAG BUST 

RACE 

RUN TO For little tots. Course should be short. Give 
MAMMA 

BALLOON 

RELAY 





BEAUTY CONTESTS, serious or comic, can pull a big share of 
spectator appeal. Here, the Veterans Administration, Washing- 
ton, D. C., crowns “Miss Amazon of 1959.” 
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DELCO RADIO Horseshoe League members 
check scores on sheets designed by the Em- 
ployee Relations section. 























HOW TO 


HANDICAP 


HORSESHOES 


Simple handicapping system revives the widespread appeal of 


horseshoes as a group activity for old and young, fit and fat 
by JOE PERKINS, Supervisor, Employee Relations 








































Delco Radio Division, General Motors Corporation sy 
have | 
Horseshoe pitching in a rut because _ it did lead a small group to think about 1958. nenta 
of old fashioned ideas about “nothing the problem and come up with a new Last summer it was even better, Af reere: 
is any good but the ’kill’ game?” Not approach. game consists of 25 frames, or 50 shoes, § a sim 
at Delco Radio Division of General As a result, the idea of handicapping using the count-all system in which af Th 
Motors Corporation, Kokomo, Ind. entered the picture. Not an original pitcher gets everything within six§ forme 
"Tis been said for years that the idea because golf and bowling are inches of the stake. This tends to in along 
sport of pitching horseshoes needed handicapped—but is was definitely a crease interest and develop skill while} Th 
creativeness and originality in order new idea to us when applied to horse- eliminating the endurance required inf enthu 
to make it a more popular group ac- shoes. the “kill” contests. horse 
tivity. Shortening a long story, here’s what Three games constitute a mateli§ attrac 
Over the years, scores of Delco Radio happened: the small group of “hot” with one point awarded for each game ees, i 
men have engaged in friendly lunch- pitchers approached the Employee Re- won and one point scored for high seaso 
time competition “out behind the tool lations department with the idea of three game total using the same 75% doub 
room” or in one of several locations forming a plant-wide horseshoe league team handicap as in the previous year. they 
where stakes and shoes were provided using a handicap system similar to Now everyone is helping to hold up} Va 
on request. bowling. It wasn’t long before a suc- his team points at weekly matches§ gram 
But these short, friendly games led cessful league was in operation each scheduled at well-lighted public park horse 
only to one result. Johnny Jones of the Monday evening during the summer. courts. And what’s better, even thefto a 
Tool Room and Mike Smith in the Teams consisted of four men with poor guy who couldn’t quite get the} grou 
Final Assembly department always out- each man pitching 200 shoes. Team edge in the “back of the tool room” flies 
scored the department competition to scores were computed on the basis of matches enjoys the game. And so dof the | 
the point where it wasn’t much fun 75% of the difference between the 75 other employees! pitch 
anymore—especially for the poor guy total of all team scores. But that par- About the same time the Delo} Bc 
who “couldn’t quite get the edge.” ticular system had a few drawbacks— Radio league was getting underway, Steel 
This tended to ruin the game, but anyway, it was the system we used in five employees at neighboring Conti-§ sum 
Handicap Systems Individual Score Sheet 
DELCO RADIO METHOD i i I 
Average out game scores for one team or sae 4 = r | 
individual. cig ai — ‘ XYZ COMPANY 
Average out game scores for all teams or “ara H pecs’ ycen P 
all individuals in league. Double Ringer 2 
Subtract single team average from total ie Se 1lel3 T6171 81 91 aolaal x2] 13] an]as]a6] 17] 261 19] 20] cal 2al asl antes] 2 
team average. 
Multiply difference by 75% to determine ink Rs Boece — 
handicap. sca thors 


























































































































OHIO METHOD te. by Tnntag ia 
Pts, Totaled 
Average out game scores for one team or ay eee 
one individual. nagar oy So a 
~ , - ss s. by Inning 
Subtract the average from 120 for individuals 
or from 480 for four-man teams. Pts. Totaled a 
Multiply the difference by 90% to determine Bl ; 
‘ . COREKEEPER SRAN vant 
handicap. 
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Radio Horseshoe League. By using a handicap 


ELL DESIGNED public park 12-court-layout provides excellent facilities for the Delco 


system, interest, activity and sportsmanship 


have become more important than pure pitching skill. 


nental Steel Corporation approached 
recreation director Verne Vaught with 
asimilar idea. 

They met with Delco Radio and 
formed their own handicap league 
along the same general rules. 

The result has made Vaught a highly 
enthusiastic advocate of handicap 
horseshoes. Continental Steel’s league 
attracted eight teams and 65 employ- 
ees, including “extras,” during its first 
vason. Each team played a 14-week 
double round robin, but this summer 
they expect a 12-team league. 

Vaught attributes part of the pro- 
gram’s success to the location of the 
horseshoe courts in a public park close 
0 a picnic area and children’s play- 
ground. “Some fellows take their fami- 
lies along, eat about 5:30 p.m., and 
the kids play while the ‘ole man’ is 
pitching horseshoes.” 

Both Delco Radio and Continental 
Steel have found that weekly bulletins 
summarizing team and individual rec- 


ords contribute greatly to sustaining 
interest. 

The President of the National Horse- 
shoe Pitching Association, when hear- 
ing about the Kokomo system, stated 
that he had never seen anything like 
it. But, they say there is nothing new 






under the sun, and after a little re- | 


search it was learned that a different | 
type of handicapping system has been | 


used in the Ohio State Horseshoe Pitch- 
ing Asociation Handicap League. 
Unlike the Delco Radio system, the 
Ohio handicap is figured by taking 
90% of the difference of a player’s 
average score for 50 shoes from 120. 


Both systems have their merits, and | 


each can be used to compute individual 
as well as team handicaps if desired. 
Under both systems all points count, 


example: Player X has a ringer and a | 


shoe two inches from the stake, 
Player Y has a ringer 
inches from the stake. Each man scores 
four points. 
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“This push-button 
outfit stopped him cold 
on Campbell! Lake 
in Michigan,” says 

Marinus DeJong. 





won? ger away! 
WITH FISH-SAVING 


LEVEL-WIND 
AND MICRO-DRAG 








NO.1797 


USH- BUTTON 


WoNDERCAST 


HEAVY DUTY 









EASY CASTS— 
QUICK AS A FLASH 
&’PUSH-BUTTON MAGIC! 


Just a push of the button, s-w-i-s-h of 
the rod—PRESTO—PUSH-BUTTON 
FISHING! Long, easy casts every 
time. Backlash impossible! 
Smooth, powerful level-wind re- 
trieve— plus fish saver MICRO- 
DRAG—brings the big ones under 
control—quickly. No. 1797 Beau- 
tiful bronze finish heavy-duty push 
button WonderCast® filled with 100 
yds 12-lb line... $24.95 (Other 
push-button reels from $14.95) 


WONDEROD® 
DOUBLE BILTO FOR SUPERB 


ACTION! POWER! ACCURACY! 


(1) A reinforcing glass fiber cylind- 
rical wall inside (2) thousands of 
parallel glass fibers outside—it's this 
patented process that leaves the 
famous spiral markings—visible 
trademark of genuine Wonderod gral, Ne No. 
Bronze and white push-button Won 

L, XL or M action or 7’ model. ..$17.95 

SEND TODAY! ITS FREE! 

All fishermen will enjoy this big new 32 page catalog. 
"Techniques and Tackle to Catch Big Fish.” Newest in reels, 
rods and lines. Plus pocket fishing calendar showing best 
days to fish, all free! 


SHAKESPEARE COMPANY 
Kalamazoo RM-4 Michigan 


Please send me, absolutely free, 
your big new fishing catalog and 





1579 
& 6°6” 
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1960 pocket fishing calendar. 

































Headlined by an impressive list of 
nationally prominent speakers, the pro- 
gram for NIRA’s 19th annual Con- 
ference and Exhibit in Detroit, Mich., 
packs a one-two punch of valuable in- 
formation and ideas into the four-day 
session beginning May 22. 

Duffy Daughtery, famous head foot- 
ball coach at Michigan State Univer- 
sity will launch the opening general 
session with a forecast of the affects of 
automation on the importance of 
athletics. 

Daugherty will be followed at the 
next session by Franklin L. Orth, ex- 
ecutive vice president of the National 
Rifle Association of America. Orth, 
formerly with the Army Secretariat for 
Manpower, Personnel and _ Reserve 
Forces where he was responsible for all 
policy relating to the 1.5 million mili- 
tary and civilian personnel of the 
Army, will speak on “Industry—Top 
Gun in the New Leisure Age.” 

The Keyman’s Breakfast will feature 
Rev. Bob Richards, recognized as the 
public speaking champion of all sports. 
The Olympic pole vaulting champion, 


who is leading a_ national fitness 
crusade as director of the Wheaties 





FRANKLIN L. 
president of the National Rifle Associa- 
tion will discuss industry’s leisure role. 


ORTH, 


executive vice 


12 


TOP SPEAKERS SLATED 
FOR NIRA CONFERENCE 


Duffy Daugherty, Rev. Bob Richards, Franklin Orth and 


other recreation leaders will address NIRA delegates 














Sports Federation, will speak on the 
importance of physical fitness in the 
industrial recreation program. 

Other key speakers include Dr. Ron- 
ald C. S. Young, General Motors busi- 
ness consultant; K. L. Young, Ontario 
Dept. of Education; and Theodore Vos- 
burgh, president of the National In- 
dustrial Music Council. 


14 PANEL SESSIONS 

In addition to these and other speak- 
ers, 14 panel sessions will be devoted 
to a wide range of recreation subjects. 

A highlight of this year’s conference 
will be special roundtable discussions 
for specific industries. Company repre- 
sentatives will be grouped by their in- 
dustrial fields; ice. heavy manufactur- 
ing, electronics, etc.; to forecast and 
discuss problems and solutions per- 
tinent to their specific fields. 

Small company delegates will find 
two panels devoted exclusively to their 
needs. Commissions, contracts and 
other vending problems will be dis- 
cussed with leading representatives of 
the automatic merchandising industry. 

The National Bowling Council, the 
American Bowling Congress, Bowling 
Proprietors, Junior Bowling Congress, 
Brunswick and AMF will be repre- 
sented in a special panel session to de- 


velop methods by which industrial 





FORD ROTUNDA will be visited by conference delegates during a tour of Ford 
production and recreation facilities. Ford’s International Employees’ Art Exhibit 
will be on display in the Rotunda at the time of the NIRA tour. 
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REV. BOB RICHARDS, Olympic pole 
vault champion and Wheaties Sports 
Federation director will speak on fitness, 


bowling programs can be improved. 
Other sessions will deal with evaluat- 
ing bids for group travel, recreation’s 
responsibilities in pre-retirement plan- 
ning and team and program insurance. 
But no conference should be all work 
and no play. Entertaining and informa- 
tive field trips will take delegates to 
the final assembly line at the Ford 
Rouge plant, to the Ford Rotunda and 
to the recreation area to observe the 
company’s program in action, 
On the final day, delegates will cross 
into Canada where they will be greeted 
by the Royal Canadian Mounted Policé 
and Essex County Scottish Bagpipers. 
The annual banquet and floor show will 
be held at the Elmwood Casino, 
Canada’s most popular night club with 
entertainment provided by name stars. 
Complete details on conference regis 
tration and hotel reservations as well 
as the outline of all conference activi- 
ties are listed on the folder inserted in 
the front of this issue. 
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Does your organisation 
need more money 
fo improve © finance 


these activities ? 








read the reverse page 
about this proven -plan 
to make money for your recreational program 
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Hightower food supplements | 
| 
‘ | 
| 
will help make money | 
| 
1 | 
for your recreational fund... and | 
| 
. | 
at the same time offer your employees 
| 
i 
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Hole in 


As a separate event or an extra attraction to your company 


golf outing, hole-in-one contests bring out aces and duffers 


With one stroke even the incurable 
hacker can attain immortality. That’s 
the magical appeal which spells success 
for any well-run hole-in-one tourna- 
; ment. 

For the frustrated scratch golfer who 
has yet to record an ace, the oppor- 
tunity for a short-cut to bravado can 
he greatly compelling. Then, wave the 
prize list before their eyes, and you 
have enough motivation to build the 
ace’s contest into one of the year’s 
top events. 

Fortunately, of course, a hole-in-one 
is not necessary to win a hole-in-one 
tournament. In 11 years of running the 
world’s largest hole-in-one tournament 
in Palo Alto. Calif.. the tournament 
committee has found the odds to be 
20,519 to 1 against an ace. 

Consequently, in a company tourna- 
ment, the ball that stops closest to the 
cup usually wins, and the measuring 
tape becomes the most important piece 
of tournament equipment. 

The preliminary stages in organizing 
a hole-in-one contest are fairly obvious. 
Pick an easily accessible golf club and 
arrange to use a short hole of 150 
yards or less with the tee near the club- 
house. Several firms have built tempo- 
rary greens near the plant site. 


PREPARING THE GREEN 


Arrange to have the tournament hole 
centered on the green and draw two 
circles around it, one with a five foot 
radius, the other a 10 foot radius. The 
circles—about three inches wide for 
good visibility—can be swung from 
the flagstaff with wet or dry whitewash. 
The flagstaff should be thinner than 
the standard pin. 

If you expect spectators, rope off 
the area and provide benches. Gather 
up the administrative supplies: staff 
table and chairs, score cards, score 





board (at least 4 x 6 feet), loud 
speaker and the all-important tape 
measure—steel preferred. Now you are 
ready to get down to business. 

Decide if each contestant gets three 
or five tries for his ace and if he is to 
be allowed more than one turn on the 
tee. If five shots are allowed each turn, 
you can figure on scheduling 23 play- 
ers an hour. 


PERSONNEL REQUIREMENTS 


On the green, two men are needed 
to measure shots landing in the circles, 
and, if you wish, women golfers’ shots 
landing anywhere on the green. 

Also. two boys are needed for re- 
trieving balls and running them back 
to the tee. If you use caddies, pay 
them well, with the understanding that 
they don’t solicit tips from each con- 
testant. 

If you are willing to take a chance 
on losing a few golf balls or having 
the wrong golf balls returned to a con- 
testant, let each player use his own. 


CLOSE COUNTS in a hole-in-one tournament, but these girls from Miller Brewing 


fournamenfts 


Otherwise, it would be well to furnish 
balls. You will need about two and a 
half dozen for every 100 players. And 
don’t forget plenty of tees. 

Three men are required on the tee 
to register players, take entry fees if 
required, tabulate results and keep the 
tournament running smoothly. 


IMPORTANCE OF TIMING 

If you watch timing closely, a hole- 
in-one tournament can be used very 
successfully at a company outing when 
golfers are waiting for their tee times 
and when the early finishers are wait- 
ing for the others to come in. 

It is equally successful as a benefit 
or fund raiser. If the event is to be self- 
sustaining, don’t be led astray by the 
odds against a hole-in-one when mak- 
ing up the prize list. Save the big prize 
for the first hole-in-one, but have some- 
thing almost as good for other aces. 

In benefit events, if no one holes out, 
the practice has been either to revert 
unused prize money to the kitty or 
award the special hole-in-one prizes to 
the closest shots. As in any recreation 
event, provide as many awards as pos- 
sible. 





Co., Milwaukee, Wis., can’t resist the temptation to help the ball into the cup. The 


odds against a hole-in-one are 20,519 to 1. 
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16mm motion pictures, in brilliant color and sound to help you 
promote and organize physical education and recreation programs 
in your community. Ideally suited for school programs, club meet- 
ings, and leadership training. 


CAREERS IN PHYSICAL EDUCATION 


Highlights the most interesting aspects of a career in physical edu- 
cation. Makes a logical case for increased physical education and 
points out the ever-growing need for trained educators in this field. 


CAREERS IN RECREATION 


Shows the tremendous need for recreation today and the rapidly’ 
increasing demand for trained recreators. Takes you out in the field 
to show what a young recreator’s life is like—his duties, responsi- 
bilities, activities. 


$1,000 FOR RECREATION 


Any community can build a solid recreation program on a small 
budget. This film shows how to do it. Offers advice, too, on how 
service clubs and other community groups can help. 


LEADERS FOR LEISURE 


Here’s a dynamic film that stresses the importance and need for 
professionally trained leaders to insure the success of a community 
program. It’s a story that every citizen should hear and see. 














Athletic Institute 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 
RECREATION AND PHYSICAL EDUCATION 


OF ATHLETICS 
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Help Build Physical 


Education and Recreation 








EVALUATING PHYSICAL ABILITIES 


This film shows a simple series of performance tests which may be 
used to evaluate a child’s growth in qualities of strength, speed, 
endurance, coordination, flexibility and agility. Events recom- 
mended are based on the child’s natural activities—running, throw- 
ing, jumping and climbing. 


PLAYTOWN, U. S. A. 


Here’s a fast-moving color film that will help you show your 
community the advantages of a recreation program. IIlustrates 
the need for community recreation and shows how to organize a 
successful program. 


TOWN AND COUNTRY RECREATION 


A power-packed story of the building of recreation programs in 
rural areas and villages of less than 5,000 population. You see 
what happens to a sleepy town when a recreation program comes 
to life, through voluntary leadership. 


THEY GROW UP SO FAST 


Illustrates the benefits of a total program of physical education 
in our elementary and secondary schools. Designed to encourage 
school administrators, parents, and civic groups to either initiate 
or expand their local programs. 


For additional in 
formation on film 
contents, rental, and 
purchase, write 
directly to: 
The Athletic 
Institute, 
209 S. State St, 
Chicago 4, Illinois 
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In a change of procedure, nomina- 
tions for the second annual Helms 
Athletic Foundation Industrial Recrea- 
tion Award may be submitted by each 
NIRA company member. 

Last year, Helms Award nominees 
were seelcted by the NIRA Regional 
Directors. This year, each company 
will be responsible for submitting its 
own entry and completing the informa- 
tion on the nomination forms in order 
to be eligible for judging. 

In addition, the Helms Award pro- 
gram has been expanded to provide for 
the selection of the outstanding com- 
pany recreation program in each of the 
following membership classifications : 


CLASS A: companies with less than 
1,000 employees. 

CLASS B: companies with 1,001 to 
5,000 employees. : 

CLASS C: companies with 5,001 to 
10,000 employees. 

CLASS D: companies with more 
than 10,000 employees. 


The Helms Rotating ‘Trophy will be 
awarded to one of thes& four classifica- 
tion winners, who, regardless of its size, 
is judged to have conducted the most 
outstanding recreation program dur- 
ing calendar year 1959. An individual 
replica of the Helms Trophy will be 
awarded to the winning company’s 
recreation director. 

Official nomination forms will be 
mailed to all NIRA member companies 
by April 1. The forms will then be 
completed and returned to NIRA Head- 
quarters not later than April 15. 

Entries will be judged on the follow- 
ing seven points: 
® Contributions to NIRA and _ indus- 
rial recreation in general. Includes 
company representation at conferences 
and workshops; membership on com- 
mittees and panels; offices held on 
local, state, regional and national levels. 
Speeches and published articles. 
® Leadership. Information on the num- 
ber and duties of full and part-time 





Outstanding company programs 


NOMINATIONS FOR 
HELMS AWARD 
OPEN TO MEMBERS 


volunteer 
staff; training conducted in chairman- 
ship, leadership, refereeing, parliamen- 
tary procedure, etc. 


recreation personnel and 


@ Program. List of all activities by 
category (athletic, cultural, outdoor, 
social, lunch-hour ), inter-company com- 
petitive activities, youth activities and 
new activities started in 1959, 

@ Facilities. List 
facilities used, indicating those that are 
company owned. 


indoor and outdoor 


®@ Organization. Type of recreation 
program organization, i.e., company. 
employee, combination, other. 

@ Financing. Manner in which pro- 


gram is financed. Sources of funds and 
basis on which they are allocated. 
@ General achievements. Most out- 
standing achievements during 1959. 

The information on the nomination 
forms may be supplemented by pro- 
gram brochures, recreation newsletters 
and bulletins, activities calendar and 
other supporting documentation. 

Helms Award winners will be se- 
lected by a_ well-qualified panel of 
prominent recreation leaders. 

Chaired by Col. Theodore P. Bank, 
president of the Athletic Institute, 
the judging committee _ includes: 
Robert Clark, president, U. S. Junior 
Chamber of Commerce; Floyd R. East- 
wood, dean of student activities. Los 
Angeles State College; Tom Harmon, 
sports director, KNX, Columbia Broad- 
casting System, Los Angeles; Sidney L. 


James, editor, Sports Illustrated; 
Dwight Hauff, president, National 
Sporting Goods Association; Dr. 


Harold Meyer, director, North Caro- 
lina Recreation Commission; Rev. Bob 
Richards, director, Wheaties Sports 
Federation; and Harry Stuhldreher, 


assistant to the vice president, U. 5. 
Steel Corp. 
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...@ trip planned by AMERICAN EXPRESS TRAVEL SERVICE l 
Everybody dreams of travel. And | 65 Broadway, New York + WHitehall 4-2000 | 


here's a way salesmen can do some- 
thing about it . . . a way that dove- 
tails perfectly with your sales goals: 
a free vacation planned by World 


Travel Headqustters—American Ex- | NAME - THLE 
. FIRM NAME 

cruise you can want . . . for any 

duration. No other travel service is | ADORESS 

as complete. No other travel service | (4, 


| 
| 
| 
| 
press! We've every kind of tour or | 
| 
| 
| 
| 


is as widespread. (We've a world- 


wide network of offices!) Contact | ZON8. 


American Express now. 


PLEASE CHECK: I am interested in further informa- 


tion about personnel vacations. 1 
Please have a representative call. 0 


STATE 


ee 


SEND FOR EMPLOYEE TRAVEL DETAILS TODAY! 


Protect your travel funds with American Express Travelers Cheques . . . spendable 
everywhere. Apply now for your American Express World-Wide Credit Card. 
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BOAT CLUBS 
RACE TO 
POPULARITY 


Sampling of NIRA members shows sharp 


increase in number of employee boat clubs 


More than one-third of the industrial boat clubs in opera- 
tion today have been formed within the past year. 

This rapid rise in popularity, suspected by those in boat- 
ing and industrial recreation circles, has been substantiated 
by the results of a recent sampling of NIRA member com- 
panies, 

The survey, which studied the boating activities in 53 
companies, disclosed that 19 of these firms sponsor or- 
ganized boat clubs. Of these, some 40% were formed last 
year, and 80% were organized during the past 10 years. 

Startling as these figures may appear at first glance, they 





FISHING still ranks as the top activity for industrial boat 
clubs. Almost all groups sponsor an annual fishing contest, 
and several compete in inter-company events. 


closely parallel the phenomenal growth of boating to its 
present ranking as the nation’s top family sport. 

Since 1950, the number of outboard motors in use 
throughout the nation has doubled, the number of outboard 
boats sold each year has almost tripled, and the production 
index for recreational craft has increased 14 times. 

These and other activities gathered by the Outboard 
Boating Club of America and the National Association of 
Engine and Boat Manufacturers indicate that the boating 
boom will ride the crest of popularity well into the 1960's. 

Similarly, the NIRA study disclosed that of the 34 com- 
panies in the sample that do not have boat clubs, four firms 
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are taking steps to organize this activity in 1960. Three of 
these companies are presently in the process of forming a 
club while the fourth has sent a questionnaire to its em. 
ployees to determine the extent of their interest in a boating 
club. 

Despite the present widespread appeal of boating. it js 
surprising that this “rich man’s hobby” has attracted such 
a large force of business and industrial employees. Never. 
theless, Outboard Boating Club figures show that while 
skilled workers comprise 14% of the employed population, 
they purchased almost 30% of the outboard motors sold 
last year. This is a greater portion of total sales than is at- 
tributed to people in professional and managerial occupa: 
tions who comprise a greater percentage of the employed 
population than do skilled workers. 

This factor helps explain the relatively large size of in- 
dustrial boat clubs (see Table 1). Three of the 18 clubs 
which indicated size of membership reported 1,000 or more 
members while another three clubs have 500 or more mem: 
bers. 


HIGH AVERAGE OF INDIVIDUAL OWNERSHIP 


Even in those cases where the company or employees as- 
sociation does not sponsor organized activities, a large num- 
ber of employees own boats (see Table III). In the 24 
companies reporting employee ownership, the average is 
290 per company. Sixteen companies (all sponsoring boat 
clubs) classified employee boats by types. 


Almost all industrial clubs are open to family member § 


with such success that in cruising and picnic events the 
juniors actually outnumber men participants (see Table V). 


CRUISING events are the second most popular activity on 
boat club calendars. Many firms throw in navigational tests 
and treasure hunts as an added attraction. 


As expected, fishing still proved to be the number one 
activity for boat clubs, attracting the largest number of 
men and women. 

To gauge the extent of interest at companies which do 
not sponsor boating programs, the survey asked what type 
of information and program aids each company would like 
to receive. Of the 39 firms without boat clubs, 26 requested 
boat club materials, thereby indicating a strong interest de 
veloping boating activities. 

In cooperation with the Outboard Boating Club, NIRA 
will provide manuals on organizing a club, conducting 
special events, building facilities and other activities. 
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BOAT CLUB SURVEY 
|. Number and Size of Boat Clubs 


Number of companies surveyed 53 
Number with boat clubs 19 35.8% 
Total number boat club members* 3,618 
Average number boat club members* 201 
*One company did not indicate membership 

ll. Boating Facilities 

Number Per cent 
Clubhouse 6 31.5 
Dock or moorings 6 31.5 
Launching ramp 4 ata 
Other 7 36.8 


iil. Number of Participants by Activity* 


Men Women Juniors 
Fishing 5,800 2,355 2,430 
Cruising 2,527 1,835 3,741 
Picnics 2,142 1,952 2,595 
Water Skiing 1,592 935 1,482 
Racing 390 48 20 
*15 companies reporting 
lV. Company or ERA Contributes to: 
Number Per cent 
| Purchase of boats 4 21.1 
Purchase of equipment 5 26.3 
Neither 12 63.2 


WATER SKIING has proved to be a terrific interest booster 
company boat clubs. Nationally, water skiiers outnumber 


snow skiiers almost 2 to I. 


V. Number of Employees Owning Boats 


Number Average 
Total employee-owned boats * 6,974 290.6 
Outboard * * 4,791 299.5 
Inboard 330 20.6 
Sail 241 15.0 
Canoe 33 2.1 
Other 227 14.2 


*24 companies reported total number of boats 


*"16 companies reported number of boats by category 


Averages computed on that basis. Includes boat club members 


and non-members. 
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AC. Take up reel in base conceals 





modern award available today. 


Ideal Sponsors award or High Aver- 
age award. Rich chrome finished 
electric clock—black dial—gold nu- 
merals—red second hand—110 volt 


un- 


used cord. Mounted on hand-rubbed 


ebony base with silver figure—most 


#500 — hgt. 7” — $35 (with transistor clock — $45) 


40 years experience in Trophies, Plaques, Gifts, Prizes——Complete 
line of bowling awards—Specialists in trophies of all kinds. League 


quantity prices. 
Send for free catalog! Dept. RM 


EDWIN W. LANE CO. 


CHICAGO 1, 


32, W. RANDOLPH ST. 


ILL. 





imagination and resourcefulness 
are vitally important to the 
success of any 

industrial 

WHAT'S THE creation 
director. 

“Old stuff” is no fun. It’s the 

fresh approach, the new wrinkle 

that make 

BIG IDEA? "zn 
* grow in 

popularity. 

The big ideas which do the job best 

are reported each month in R/M. 
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What’s Your Softball IQ 


ing position for not less than one second nor 
more than ten seconds before delivery 

Behind second base, a fair hit ground ball 
bounces off an umpire’s foot. He declares the 
ball block 

If the opponents are willing to waive the rule, a 
regulation game may be played with one team 
starting with fewer than nine players 

Team A is leading 5-3 when Team B is reduced 
to eight because of injury. The score stands 
The batter swings at but misses the ball. As he 
swings, the ball brushed his arm. He is awarded 
first base 

There is one out and a runner on first base. The 
batter hits a fair fly ball over the left fielder’s 
head. The baserunner fails to touch second base 
on running home. The ball is thrown to the 
second baseman, who holds the ball on second 
base. The baserunner is out 

There are runners on first and third bases with 
one out. The catcher drops the third strike. The 
batter is out 

Two infielders attempt to field a ground ball. 
The runner interferes with the fielder who does 
not field the ball. The runner is out 
Notification of intent to protest must be made 
before the next pitch is delivered 


. A regulation tie game is to be replayed from the 


last complete inning 

A ground ball lands within the infield and rolls 
foul after passing third base. It is a fair ball 
There are runners on first and third bases with 
two out. A fair hit is made. The runner from 
third is across home plate before the runner 
from first is put out at second. The run does not 
score 

The pitcher, standing in pitching position, in- 
tentionally drops the ball. It is called a ball 

If, after warning by the umpire, any one of the 
rules of the game is deliberately violated, the 
game shall be forfeited 

When a thrown ball strikes an umpire on foul 
ground, the baserunners may advance one base 
at their own risk 

A batted ball which touches the third base bag 
and goes into foul territory is a foul ball 

A batted ball hits the umpire in fair territory 
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Circle the T for True and F for False, then check page 
for the answers. You're in for a few surprises. 


The pitcher is allowed to hold the ball in pitch- 


26 


George Dickstein, umpire-in-chief of the Amateur Softball Association 
tests your knowledge of the rulebook with these pertinent questions 


on common, but often misinterpreted, situations in a typical game 


18. 


19. 


21. 


22 


23. 


24. 


25. 


before 
fielder. The scorer credits 

the batter with a base hit . T F 
There is a runner on second 

base. The batter hits a fair 

ball which bounces and 
strikes the runner going to 

third before it passes any 
fielder. The batter becomes 

a baserunner with liability 

of being put out... T F 
A throw to second base 
which goes into foul terri- 
tory is an overthrow 

The pitcher assumes his 
pitching position with the ball in both hands in 
front of his body. As soon as he takes one hand 
from the ball to start his delivery, the base- 
runner may advance 

There are runners on first and second bases. 
The batter hits a high foul toward left field. The 
runners who are standing on their bases, start 
to advance after the fielder catches the foul. 
They must return to their bases 

A batted ball which comes to rest on home plate 
is a fair ball 

With one out and the bases loaded, the hatter 
hits a fly ball which lands inside the first base 
line and is fielded by the first baseman. The 
batter is out and baserunners must return to 
their bases 

The catcher attempts to throw out a runner 
stealing third base. The ball goes into foul terri- 
tory and comes to rest against the grandstand. 
The runner is entitled to come home without 
liability of being put out 

A pite hed ball at which the batter strikes hits 
him. A strike is called and the ball is in play 
The baserunner going from second to third base 
runs about five feet outside the base line and 
behind the shortstop who is attempting to field 
the ball. The baserunner is out 


being touched by a 





YF 


. All bats must be equipped with a safety grip 


Any style of pitching delivery is legal as long as 
the pitching hand is below hip level on release 
It is permissable for any player, except the 
pitcher and catcher, to be stationed at any spot 
within fair territory 

A fielder interferes with a baserunner. All base- 


runners are awarded one base 
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Both catalogs are beautifully produced in 
full color and contain information on 
both of these famous lines of 





HILLERICH & BRADSBY CO., INC. 


athletic equipment. BOX 506, LOUISVILLE, KENTUCKY 
~ FR Order your supply today. Write Dept. RM-O 
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RMDUSEa 


“Loafer’s Heart,”’ A Problem 

“Lack of exercise is suspected of 
being a cause of heart disease and is 
a threat to Western civilization,” re- 
port five medical researchers. 

Doctors from four different countries 
reported at a meeting of the American 
College of Physicians in Chicago, that 
in terms of natural biological char- 
acteristics of the human race, as it has 
presumably existed for thousands of 
years, it is not the so-called “athlete’s 
heart” which should be considered ab- 
normal, but rather, the degenerating, 
inadequate “‘loafer’s heart.” 


Softball: Progress Report 


At the Amateur Softball Associa- 
tion’s recent Miami convention, Execu- 
tive Secretary Gene Martin announced 
that the association’s youth program 
now numbers 2,823 teams involving 
12,834 players—an 
than 50%. 

Martin also disclosed that participa- 
tion is on the increase with adults as 
well. Counting both fast and slow pitch 
leagues, there is a rise of some 10,000 
leagues, or 15%, in the last year. 

Slow pitch has become the greatest 
thing in softball since the founding of 
the ASA, delegates were told. The slow 
game with continuous action has seen 
a play increase of 25% the 
previous year. 

In other ASA business, Jones Beach, 
Long Island, N. Y., was selected as the 
site for the 1960 men’s world fast pitch 
tournament, Sept. 16-23. Women’s fast 


increase of more 


over 


Unique “V” arrangement of lanes at the 
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pitch will again be staged in Stratford, 
Conn., starting Sept. 3, with national 
television coverage by NBC. 

Dates have not yet been chosen for 
the slow pitch tournaments. Toledo will 
host the Open meet while Louisville 
will be the scene of the Industrial play- 
offs. 


Beautiful Bowling 


Design innovation at the recently 
opened Holiday Bowl (see photo), in 
suburban Chicago, features a unique 
“V” shaped arrangement of 64 Bruns- 
wick automatic lanes. 

The center wedge area, formed by 
the angled banks of 32 lanes, provides 
a convenient location for added bowler 
and spectator facilities. 

Within the wedge is the control desk, 
a “sunken garden” cocktail lounge, 
snack bar, nursery, locker rooms and 
free meeting rooms for church and 
civic organizations. 


Robot Restaurants Payoff 


About 1.7 million employees, stu- 
dents and others now obtain at least 
one meal a day from vending machines, 
according to a recent story on the vend- 
ing industry in the Wall Street Journal. 

It pointed out that as recently as 
1954, only about $10 million worth of 
meals were sold through vending ma- 
chines, but by 1958, sales had climbed 
to roughly $130 million. 

“Now they're running at an annual 
rate of more than, $200 million and are 





new Holiday Bowl 
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MacGregor 1960 Institutional Catalog 


a major factor in the steadily rising 
volume of the industry that sells $22 
billion a year of merchandise through 
vending machines.” 

The article stated that these “robot 
restaurants” are credited by employers 
with lifting morale at a cost substan. 
tially below that of conventional com- 
pany restaurants. 

“The New York Telephone Company 
receives about $40,000 annually in 
commissions from automatic feeding in 
stallations in 10 of its Manhattanyol- 
fice buildings. Formerly, the big utili 
paid $20,000 a year to feed the 5,000 
employees at these locations.” 

The automatic feeding program for 
12,000 employees at General Electric's 
Lynn, Mass., plant is run on a break 
even basis to the company, in contrast 
to an annual loss of $80,000 when GE 


ran its own cafeteria. 


Flying Figures 


Some 77.6 million passengers will be 
using domestic airlines in 1965, the 
Civil Aeronautics Board predicted last 
month. This represents a terrific it 
crease over the 48.4 million using U.S. 
air carriers in 1959, 

Nevertheless, the CAB forecast shows 
a declining rate of growth for the next 
five years. Whereas the rate of 
growth—the percentage increase in 
passengers—was 10.5% in 1959, the 
Board sees a rate of only 4.9% in 
1965. 

The Board said that airlines have 
shown a declining trend for most of the 
1938-1958 period. The number of pa* 
sengers using airlines now amounts to 
only 9% of the adult population. 
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Firing Deadline Nears roll it in... .PLAY 
roll 2t out... TUCK IT AWAY 


One month remains for company marksmen to enter 
4nd annual NIRA Postal Rifle and Pistol Matches 





Di Pee 
Pe ! 


Industry’s second annual postal rifle and pistol contest 
enters its last month of competition as the firing deadline of 
April 50 rapidly approaches. 

Co-sponsored with NIRA by the National Rifle Associa- 
tion, the contest is open to any employee of a NIRA mem- 
ber company. Official entry forms have been mailed, but 
additional copies may be obtained by writing NIRA, 203 
N. Wabash, Chicago 1, II]. 

Competition is open in eight different classifications: | 
team and individual .22 caliber and gas-operated rifle and 
pistol. 

Upon receipt of the entry forms, registered targets will 
be mailed to each participant. These may be fired at any 








talog 





time, on any range, providing they are returned to the Na- 
rising B tional Rifle Association before the April 30 deadline. Entry 
. $29 8 fee is $1. per individual or $4. per four-man team. 
rough § National and regional champions will be named in all 

eight matches and trophies will be awarded at the 19th an- 
‘robot @ nual NIRA Conference and Exhibit in Detroit, May 22-25. 
lovers) Individual regional awards for all matches will be pro- 
vided on the basis of one award for every 10 entries in 
each of the eight NIRA regions. National awards will be 
presented on a similar basis. Members of championship 


bstan- 
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Any room can become a game room in seconds with the Sico 
“Tuck-Away.” It rolls and unfolds quickly, safely. Exclusive 
“Floating Fold” carries entire weight of the table during 
folding and unfolding. Full regulation size (USTTA ap- 
proved)—yet folds to only 18” x 60” for storing. Its unitized 
steel frame is fully guaranteed for 10 years. The ‘“Tuck- 
Away” provides an efficient solution to the need for leisure 
time relaxation—in industry, hotels, schools, hospitals, and 
other institutions. Get complete information on the “Tuck- 
Away” by writing. 


UO 00 MANUFACTURING COMPANY, INC. 







apany teams will also receive individual awards. 
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U.S Beourse MATERIAL INCLUDES: 
most professional training of its type, this 
shows fitourse teaches the guide’s special tricks that make 
e nex! BRven the most seasoned hunters marvel at their 
te of Bngenuity . . . something that will make your 





se in unting and fishing trips always a success. Com- 
9. the Mild by William J. Ritchie, who calls himself, 
O% in The Best Damn Guide in Northern Ontario.” 


The course consists of 15 separate books, each 
- have Bontaining from four to 10 lessons. 
of the 
yf pas 
ints to 


IL THIS COUPON F 





5215 Eden Ave. So., Minneapolis, Minn., Dept. 1305 





complete sportsman’s course, ideal 


for your rod and gun club meetings 


Every man and boy who ever chased a squirrel or 

brought down a moose will jump at this chance to» 
better himself as a sportsman and teach his son the 

wonders of the great outdoors as the guides know it. 

Prepared by the most experienced guides in Northern 

Ontario, this special course provides training in step- 

by-step procedure, both in descriptive and pictorial 

detail. 


HOW TO REGISTER: 


Fill out and mail the enclosed coupon. The course sells for 
$39.50 or $5 down and $5 per month for seven months. Each 
book will be mailed to you separately with a questionnaire 
to be mailed back with your answers. 





Please send me your course’s first lesson with 
contract. | enclose $ 


NORTHERN ONTARIO GUIDES COURSE 
Box 359, Chapleau, Northern Ontario, Canada 


Name 
Address 
City State 
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WANCOCK 


REG. U.S. PAT. OFF 


PARKMASTER 


FAVORITE 
STOVE for 
COOK-OUTS 
in YOUR PARKS 


YOU'LL LIKE: PATRONS LIKE: 


@ Low Installation Cost @ Large 15” x 22” Actu- 
@ Easy Removal of al Cooking Surface 


Body for Storage @ Positive Draft Control 
@ Padlocks to Post = wide Utensil Shelves 
@ Quick Ash Removal ; 

from Either End @ Swivel Mounted Body 
Send for complete specifications and prices 






HANCOCK IRON WORKS 
60 W. Pike Street, Pontiac, Michigan 


SAVE 50% 


SEND FOR OUR 1960 
Trophy Catalog 


@ Athletic 

@ Incentive 

@ Safety 

@ Easy Selection 

@ One Catalog 
Immediate Delivery 
Engraving — 22¢ a 
letter. 


Your trophy free if 
we don’t deliver as 
promised. 





All your award needs filled in one 
catalog — send for yours today! 


Emblem & Badge 


MANUFACTURING CO. 


DEPT. RM 68 PINE STREET 


PROVIDENCE 3, R. I. 
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Still More Travelers 


With four more companies announc- 
ing plans for employee group tours, 
1960 appears certain break all 
records in industrial travel. 

Despite increased trafic to Hawaii 
and Mexico, Europe still holds a com- 
manding lead as indicated in the fol- 
lowing rundown of the latest trips to be 
reported : 

@ Eastman Kodak Company, Roches- 
ter, N. Y. Four flights to Europe; three 
for active personnel, one for retirees; 
each of three week duration, departing 


to 


| at intervals between July 29 and Sept. 


17. Average individual cost for the en- 
tire package: $800. Arranged with 
TWA and BOAC. 

®@ Corning Glass Works, Corning, 
N. Y. 24-day tour of Europe with op- 
tional side trip to Oberammergau. 
Price: $699., with TWA. 

@ Scovill Manufacturing Company, 
Waterbury, Conn. 14-days to Europe, 
special side trips. 

@ Union Bag-Camp, Savannah, Ga. 
Two Spring cruises; one to Bermuda. 
the other to Nassau, six days. Price: 


$115. and up for Nassau, $145 and up 
for Bermuda. By Hamburg-American 


Line. 


Double Purpose: Double Gain 


Needing a vast water supply to cool 
the condenser coils of its power gen- 
erating facilities in Rockdale, Texas, 
the Aluminum Company of America 
constructed an 850-acre artificial lake 

' 










in 1954 and opened it to the public for 
maximum recreational use, not in cop. 
flict with its primary industrial use, 

In a two-year period since the open. 
ing, Alcoa Lake supported about 40, 
000 fishing trips for a total catch of 
some 26,000 bass and many more crap. 
pies and catfish. 

Such public-spirited programs greatl 
supplement the nation’s wildlife con. 
servation efforts and relieve the urgent 
need for additional recreation areas, 


Whatta Program! 


Employee participation in Ford 
Motor Co.’s 1959 recreation program 
totalled 1,759,432 employee attendances 
in more than 50 separate activities. 

The following breakdown of a few of 
the activities gives an idea of the Ford 
program’s extensive appeal: 
© Bowling: more than 7,000 men 
women keglers competed in Detroit. 
area leagues and company-wide tele 
graphic events. 

@ Golf: upwards of 3,500 linksters hil 
the fairways in 120 Ford leagues. 

@ Softball: more than 3,600 men and 
women saw diamond action in the Ford 
Employees Softball Association. 

@ Christmas parties: 14 company 
gatherings drew a record 47,432 em 
ployees and their children. 


18 Years of Leisure in 1959 


“We packed 18 years of leisure time 
into 1959,” says Roy Ellington, recrea 
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| PRIZE CATCH in Hamm’s Skylander’s annual ice fishing contest is this big Walleye 


| weighing in at 111% Ibs. Both men in the photo were fishing the same hole, alter 


nately attending the line. A third man was needed to help land the beauty. 
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FINAL STANDINGS: National Industrial Basketball League 







WRITE FOR 








bY LITERATURE 
Team WwW L Pet. GB yj 

Bartlesville Phillips 66ers 24 8 .750 _ 

Wichita Vickers 22 10 .688 2 Yorn rena 
Akron Goodyear Wingfoots 18 14 563 ra 

Cleveland Sweeney Pipers 16 16 .500 8 | 

Peoria Caterpillars 16 16 .500 8 

San Francisco AJL Investors 15 17 469 9 | 

Seattle Buchan Bakers 14 18 438 10) 

Denver D-C Truckers 12 20 .375 12 | 

New York Tuck Tapers 7 25 219 17 | 


Company and Ford Motor Co. 
For the third consecutive 
tournament will be 


tion counsellor at the vast facilities of 
Kaiser Aluminum & Chemical Corpora- 
tion, Ravenswood, W. Va. 

Furthermore,” Ellington continued, sions for both teams and individuals 
“we anticipate nearly 27 years of classified according to average scores. 
leisure time participation in our recrea- The event annually draws about 90 | 
tion program during 1960.” Mid-West industrial teams. 

The measurement of leisure time in Entry fee is $20. per team, to cover 


ALUM NUM 
DIVING BOARD 


World's Finest Official Board 
Rugged Aircraft Girder Construction, 
Unequaled in Design, Durability and 
Performance by any board built today. 
Exclusive international Distributors 


year, the 
run in three divi- | 





years, he explained, merely represents 
the total number of hours of participa- 


trophies and operating expenses. Each 
team will pick up its own expenses in- 











cluding $3. per day green fees. Entry 
blanks were mailed early in April or 
may be obtained from Ray O. Detrick, | 
executive Mid-West Golf 
Tournament, The Goodyear Tire & 


Rubber Company, Akron 16, Ohio. 


tion by Kaiser Aluminum employees at 
the Ravenswood Works. Actual par- 
ticipation in 1959 amounted to 156,- 
665 manhours. Participation is ex- 
pected to exceed 233,000 manhours in 
planned programs in 1960. 

With a 900-acre recreation area, de- 
veloped to a great extent by the em- 
ployees’ volunteer efforts, Kaiser's pro- | 
gram covers virtually every athletic, | 
cultural and social activity. | 


AMERICAN 


PLAYGROUND DEVICE CO. 
INDIANA, U.S.A 


secretary, 
ANDERSON, 








WITTEK GOLF RANGE SUPPLY CO., INC. 


5128 W. NORTH AVE. CHICAGO 39, 
Mid-West Golf All Set 


Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 


Plans for the 15th annual Mid-West 
Industrial Golf Championships to be 
held Aug. 20 and 21, in Pontiac, Mich., 
have been completed by tournament co- 
Goodyear Tire & Rubber 


Golf mats, golf balls, golf clubs, and all ty pes of netting 


sponsors, The for golf practice at wholesale prices. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 

















for SOFTBALL 


there’s no other 
bat like the 


P20-treated 
HANNA 


| Bee 


Everybody in the Woolett family, even | 
Dad, who coaches, plays in Dofasco’s 
Minor Hockey League, Hamilton, Ont. 
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RECREATION 


WHEREVER 
CHILDREN PLAY 


Safely! 


Recreation equipment with 
engineered safety to meet 
the most rigid requirements. 


@ llayground Equipment 
@® Indoor Basketball Backstop> 
® Swimming Pool Equipment 


DEALER INQUIRIES IN\ 


RECREATION 
EQUIPMENT CORP 


Dept. RM-260 — 724 W. 8th st 
Anderson, Indiana 


ITED 





CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 





EMBLEMS Club — Team - 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 

4” size—$1.00 ea. 

6” size—$1.50 ea. 

Check or M.O. No COD’s. 


5” size—$1.20 ea. 
8” size—$1.75 ea. 


MFRS., Plaistow 12, N. H 





POSITIONS WANTED 





High school coach for seven years seeks ind. 
rec, position. Holds B.S. degree in health, 
phys. ed. and rec. Company exp. Two years in 
minor league baseball. 
CP23—RECREATION MANAGEMENT 





‘RMON 


| Photo Contest Interest High 





| sired, 


Heavy correspondence and numerous 
articles in company house organs re- 
flect considerable interest by member 
companies in NIRA’s first Employee 
Photo Contest. 

Running the full calendar year of 
1960, the contest is open to any 
amateur photographer of a NIRA mem- 
ber company and his family. If de- 
individual companies may re- 


| strict eligibility to employee association 
| or camera club members. 


| is required, 


No entry fee or official entry form 
Each contestant merely 


| prints his name, address, name of com- 
| pany and recreation director on the 


back of each photo submitted. Com- 


| plete rules appeared in the February 
| issue of R/M and will be reprinted in 
| forth-coming issues of the NIRA News- 
| letter. 


Entries may be submitted in either 


_ of two classifications: Open and Rec- 
| reation. The Open Division places no 


| restrictions on photo subjects, 


while 


| those entered in the Recreation Divi- 


sion must have been taken of some 


| phase of the contestant’s company rec- 
| reation program. 


Champion- | 


| meals, 


Winner of the Open Division will be 


| awarded a week’s vacation for two in 
| Mexico City with expenses paid for air 


transportation to and from his home, 
lodging and sightseeing. 

Numerous merchandise prizes will be 
awarded to other entrants. 


| California Conference 


| tors met in San Jose, Calif., 
| and 14, 
AMERICAN KNITWE _ & EMBLEM | 


Ninety-six industrial recreation direc- 
Feb. 13 
for NIRA’s 10th annual Cali- 
Industrial Con- 


fornia Recreation 


| ference. 


' and J. T. Schultz, 


Headed by chairman Newton E. 
West, Helms Bakeries, with able as- 
sistance by Lon K. Anthony, Lockheed, 
Convair, the con- 


ference program featured discussion 


| sessions on Activities that Appeal to 


Company cut-backs force highly qualified in- | 
dustrial rec. dir. to seek better opportunity. | 


Three yrs. exp. in comprehensive company 
program including facilities om pee va — 
management. 8 yrs in municipal rec. 


CP24—RECREATION MANAGEME T 





Recent college grad with major in recreation. 4, False 


Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 
CP25—RECREATION MANAGEMENT 


26 


HELICOPTER fiight took (l-r) North 
American Aviation’s Newt Huston, diree. 
tor of planning and organization; Don 
Neer, NIRA executive secretary ; and Ken 
Kellough, NAA recreation and welfare 
administrator, on an inspection tour of 
North American’s impressive recreation 
facilities in Los Angeles, Calif. 


Special Groups, “Are You Liable,” 
Training Volunteer Leaders, Recreation 
Administration and a question af 

answer panel. 1 

Key speeches were presented 

NIRA President John Leslie, recreation 
manager, Minnesota Mining & Mfgy 
St. Paul, Minn.; Dr. Tom Yukie, regs 
reation coordinator, U. of Califorfiag 


and Don Neer, NIRA secretary. * 7 


St. Louis Luncheon 


St. Louis, Mo., was the site of 
special NIRA Region VI Luncheon, 
Feb. 10, to acquaint St. Louis area it 
dustry with the scope and extent of 
NIRA services and to assist in the de 
velopment of a St. Louis industrial 
recreation council. 

Organized by NIRA Region VI Di 
rector Dean Moneymaker, recreation 
director, International Shoe Co., and 
Bert Granville, recreation director, 
McDonnell Aircraft Corp., the meeting 
was attended by representatives of B 
St. Louis business and industrial firmi 

The program highlighted speechis 
by NIRA President John Leslie 


Executive Secretary Don Neer. 





Answers to Softball Quiz, page 17 


. False 
. True 
. False 
. True 
2. True 
3. True 
. True 
5. True 
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20. False 
21. False 
22. True 
23. False 


. False 
. True 
. False 
. False 


. True 
25. False 
26. False 
27. True 
28. False 
29. True 
30. False 
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WHEREVER 
CHILDREN PLAY 


Safely! 


Recreation equipment with 
engineered safety to meet 
the most rigid requirements. 


@ Playground Equipment 
@ Indoor Basketball Backstops 
@ Swimming Pool Equipment 


Literature for each line avail- 


able on request—please specify. 


DEALER INQUIRIES INVITED 


RECREATION 
EQUIPMENT CORP 


Dept. RM-260 — 724 W. 8th St. 


Anderson, Indiana 








CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 





EMBLEMS — Club — Team — Champion- 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 

4” size—$1.00 ea. 

6” size—$1.50 ea. 

Check or M.O. No COD’s. 
AMERICAN KNITWEAR & EMBLEM 
MFRS., Plaistow 12, N. H. 


5” size—$1.20 ea. 
8” size—$1.75 ea. 





POSITIONS WANTED 





High school coach for seven years seeks ind. 
rec. position. Holds B.S. degree in health, 
phys. ed. and rec, Company exp. Two years in 
minor league baseball. 


CP23—RECREATION MANAGEMENT 





Company cut-backs force highly qualified in- 
dustrial rec. dir. to seek better opportunity. 
Three yrs. exp. in comprehensive company 
program including facilities construction and 
management. 8 yrs in municipal rec. dgpt. 


CP24—RECREATION MANAGEMENT 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 


Photo Contest Interest High 


BIVTNIRA. NEWS 





Heavy correspondence and numerous 
articles in company house organs re- 
flect considerable interest by member 


| companies in NIRA’s first Employee 


| 1960, 


Photo Contest. 

Running the full calendar year of 
the contest is open to any 
amateur photographer of a NIRA mem- 
ber company and his family. If de- 
sired, individual companies may re- 


| strict eligibility to employee association 


or camera club members. 

No entry fee or official entry form 
is required. Each contestant merely 
prints his name, address, name of com- 
pany and recreation director on the 
back of each photo submitted. Com- 


| plete rules appeared in the February 


issue of R/M and will be reprinted in 
forth-coming issues of the NIRA News- 
letter. 

Entries may be submitted in either 
of two classifications: Open and Rec- 


_reation. The Open Division places no 


| restrictions on photo subjects, while 


| those entered in the Recreation 


Divi- 
sion must have been taken of some 
phase of the contestant’s company rec- 
reation program. 

Winner of the Open Division will be 
awarded a week’s vacation for two in 
Mexico City with expenses paid for air 
transportation to and from his home, 
meals, lodging and sightseeing. 

Numerous merchandise prizes will be 
awarded to other entrants. 


| California Conference 


Ninety-six industrial recreation direc- 


| tors met in San Jose. Calif., Feb. 13 


| and 14, for NIRA’s 10th annual Cali- 


| fornia 


Industrial Recreation Con- 
ference. 

Headed by chairman Newton E. 
West, Helms Bakeries, with able as- 


sistance by Lon K. Anthony, Lockheed, 


|} and J. T. Schultz, Convair, the con- 


ference program featured discussion 


| sessions on Activities that Appeal to 


cultural activities. Military oblig. fulfilled. | 


Military and YMCA recreation experience. 
CP25—RECREATION MANAGEMENT 
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HELICOPTER fiight took (l-r) North 
American Aviation’s Newt Huston, direc. 
tor of planning and organization; Don 
Neer, NIRA executive secretary ; and Ken 
Kellough, NAA recreation and welfare 
administrator, on an inspection tour of 
North American’s impressive recreation 
facilities in Los Angeles, Calif. 


Special Groups, “Are You Liable,” 
Training Volunteer Leaders, Recreation 
Administration and a question and 
answer panel. 

Key speeches were presented by 
NIRA President John Leslie, recreation 
manager, Minnesota Mining & Mfg. 
St. Paul, Minn.; Dr. Tom Yukie, rec- 
reation coordinator, U. of California; 


and Don Neer, NIRA secretary. 


St. Louis Luncheon 


St. Louis, Mo., was the site of a 
special NIRA Region VI Luncheon, 
Feb. 10, to acquaint St. Louis area in- 
dustry with the scope and extent of 
NIRA services and to assist in the de- 
velopment of a St. Louis industrial 
recreation council. 

Organized by NIRA Region VI Di- 
rector Dean Moneymaker, recreation 
director, International Shoe Co., and 
Bert Granville, recreation director, 
McDonnell Aircraft Corp., the meeting 
was attended by representatives of 23 
St. Louis business and industrial firms. 

The program highlighted speeches 
by NIRA President John Leslie and 


Executive Secretary Don Neer. 





Answers to Softball Quiz, page 17 


. False 8. False 
False 9. True 

. False 10. False 
. False 1l. True 
. False 12. True 
6 False 13. True 
7. True 14. True 
15. True 


RECREATION MANAGEMENT, APRIL 1960 


16. False 24. True 
17. True 25. False 
18. False 26. False 
19. False 27. True 
20. False 28. False 
21. False 29. True 
22. True 30. False 


23. False 
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iHow to put [IMAGINATION 



































| steel platform —8 feet above the ground—is covered by vandal-proof! We invite you to in- 
red and white pyramid awning. Here's excitement for every 


exercise, too! 





into your Playground Planning! 


i . See our imaginative designs . . . basic units 
to be varied to meet any specific local need. 


They include: 


® COWBOYS & COOLIES @FIREMAN’S SLIDE 


pip eg Pc eRAINBOW CLIMBERS 
© CROW’S NEST eSPIN AROUND 


CLIMBERS eCLIMBING TREE 







How does quality pay off on a playground? 





1. It means stronger, safer equipment; helps avoid 
useless hazards; builds a good safety record! 


2. EXTRA strength keeps maintenance to 
an unbelievable minimum! 
















| 
| 
| 
| 


EXTRA strength—sometimes cynically 
called “unnecessary” strength—makes 
MEXICO FORGE park and playground 


They crawl up a ladder... slide down the pole. 5-foot square equipment kiddie-proof and virtually 





spect and compare our engineering 


has been attracted by a fire siren... and fine = ee ' 
padenlg-aiey ’ standards and construction details! 





How to plan a playground: 


1. You may have an expert on your staff. We suggest you introduce him to the MEXICO FORGE 
line and let his creative genius soar with these versatile, adaptable, imaginative basic units. 


2. We have a playground architect plan .. . a FREE service! We will chart the area; 
learn from you the ages to be served, size of area, degree of programming and super- 
vision. . . then present a unified equipment plan suitably prepared for presentation 
to your Executive Committee. 


Want more information? Let us send you our newest catalog of engineered Park 
and Playground Equipment, or simply ask for our Playground Architect. 


“> i a 








ENGINEER EO PARK AND PLAY FQUIPMENT 


Match or mix these husky 
holders of horizontal ladders; 
stand a manly 9-feet-high. 
Kiddies develop strong muscles 
and tremendous appetites from 
climbing and hand-over-hand 
Swinging. Cowboys and Coolies 
are so much more enjoyable 
than unimaginative steel pipes. 

» 4 


| WP MEXICO FORGE, | 


Mexico 5, Pennsylvania 














BOWLING WORKS FOR INDUSTRY AND BUSINESS-— One of a series of personal experiences by recreation 
directors on bowling leagues, and how they help build better employee relations and higher morale. 
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MOTOROLA = JUNIOR 
Save 


“MOTOROLA SPONSORS JUNIOR BOWLING LEAGUES 
FOR POWERFUL EMPLOYEE RELATIONS BOOST!” 


We've made Motorola more than 
“just the place where Daddy works!” 

Every Saturday morning, Motor- 
ola sponsors bowling leagues for 
more than 70 of our employees’ 
youngsters . . . in addition to our 
regular 14 adult employee leagues. 

Our total weekly expense is less 
than the company cost for any other 
major participation activity. Yet, we 


have more employees and their fam- 
ilies getting to know each other, and 
having fun “thanks to Motorola” 
than we could any other way ! 

And, the relaxed, cheerful atmos- 
phere of today’s modern bowling 
center provides an ideal setting for 
employees and their families to 
form firm friendships—to find per- 
sonal reasons for believing that 


Motorola is a good place to work 
We are sure that these new per 
sonalized feelings about our com 
pany and the people who work her 
give definite lift to employee rela 
tions and morale in general ! 
Sincerely, 
Deows well, 
Recreation Director 
Motorola, Inc., Chicago, Illinois 


For detailed information on how bowling leagues boost employee relations for your company, 
write to: The BRUNSWICK-BALKE-COLLENDER COMPANY, 623 S. Wabash Ave., Chicago 5, Illinois. 


BRUNSWICK 


THE NO. 1 NAME IN BOWLING 








